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What is the media? 

· The “media” is a vast and complex organism that means different things to different people. 

· It is looked at as a source of information, entertainment, and in many instances, as the midwife of a union between the two, known by the hybrid word “infotainment”. 

 

The media as a forum of self-expression 

· Increasingly, the media is also looked at as a forum of self-expression. 

· From being a one-way channel of communication, the media is increasingly being judged by the extent to which it is responsive to audience interests. 

 

Article 19 of the Universal Declaration of Human Rights 

· Every individual has the right to free speech, in all media across all platforms, irrespective of national frontiers and borders. 

· This raises the question: are media rights separate from the rest of society? 

· Are media rights held in trust by media professionals for all of society? 

What are media rights? 


· The right to free speech 

· Media embodies the social right to free speech 

· The limits to free speech 

· Free speech and the public right to information as two sides of the same coin  

Models of Media and Society 

· The transmission model; 

· The publicity model; 

· The receptor model; 

· The ritualist model. 

The transmission model 

· Who says what to whom and with what effect? 

· Assumes that those who control the media uniquely possess the wisdom that needs to be imparted to the masses; 

· Assumes that values are shared across society, and the media only needs to represent these values. 

 

The receptor model 

· The media dispenses multiple meanings through its productions; 

· It is not so much the intent of the media provider that matters as the meaning that is read into it by the receiver; 

· The context and the culture of the receiver is what is decisive. 
The publicity model 

· The media is less of a source of information than a means of drawing and retaining attention; 

· What is important is not the transfer of meaning but the economics of maximising advertisement revenue. 

· Nature of audience more important than nature of message. 

 

The ritualist model 

· What is important is not the transmission of meaning but the maintenance of society; 

· Portrayal and representation of shared values and meanings; 

· Media draws its cue from the commonly accepted norms of the community and does not step outside these.  

Creating a public conversation 

· The media as an apparatus or a process, of creating shared meanings that an audience can identify with; 

· To equip the public with the vocabulary and the knowledge to engage in a public conversation; 

· Not just providing information but also “constituting” a community.  

What are the issues commonly covered in the media? 

· Politics 

· Business and economics 

· Health and education 

· Religion 

· Arts and culture 

· Movies 

· Sports 

Notions of diversity 

· Biological diversity: monoculture impoverishes the environment and impoverishes human society; 

· Human diversity and the tolerance for diverse cultures enriches us all; 

· This is no special favour done to any social group, but a matter of our collective well-being.  

On diversity 

· We look at “national” communities as homogeneous. 

· But how far is this really true? 

· Can we think of many national communities that do not have wide diversities in terms of: (i) ethnicity; (ii) religion; (iii) language; (iv) economic means of livelihood; (v) cultural practices?  

How far do you see the media reflecting this diversity? 

· In all the matters that we have seen to be of interest to the media, do you see diverse voices being reflected? 

· In the use of sources, for instance: how many of the stories you see in the media use multiple, diverse sources? 

Are people seen and heard through the media? 

· At one time, it was thought that only the voices of those in positions of power and influence needed to be heard through the media. 

· Today, with increasing democratisation, everybody wants to be seen and heard through the media. 

 

Hearing diverse voices 

· When people are heard through the media, they have a sense of participation in public affairs. 

· Reading a newspaper is like a daily referendum on public matters. 

· The greater the diversity of voices that the media reflects, the deeper would be the democratisation process. 

 

Hearing diverse voices 

· Newspapers in their origins invariably have strong sectarian moorings; 

· With the growth of nationalist consciousness, these moorings become relatively less important; 

· With the process of globalisation, they become even less so. 

 

Other kinds of exclusion 

· Globalisation involves other kinds of exclusion though, as for instance, the exclusion of those without economic means. 

· As media become more consolidated and concentrated, driven by commercial imperatives, advertiser interest tends to overwhelm audience interest. 
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